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 Elgon Kenya 
will sponsor 

the fi rst Farmer 
Awards, and 
every year, a 

farmer who has 
done it best will 
be crowned, to 
celebrate our 
soil heroes. 

 <<  DIRECTOR’S MESSAGE
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E D I T O R I A L  >>

Every farmer’s nightmare is to apply a 
chemical to kill a pest or a disease only 

to fi nd out that the exercise was in vain. 
According to experts, pests and diseases 
develop resistance to control products 
over time requiring that new formulations 
to tackle the resistance be found. It is in 
this respect that we are happy to announce 
the introduction of a new product by Du 
Pont, for control of pests, a move that was 
lauded  by the Ministry of Agriculture as 
a step in the right direction as the crop 
protection fraternity the world over 
was grappling with increasing resistance. 
Coragen, the newest pesticide is here and 
we tell you all about it in this issue. 

Second, Elgon Kenya Limited has founded what is set to become one of the most 
sought-after activities in the farming calendar – the annual Farmer Awards. With 
the inaugurial event set for early next year, it’s all systems go after the Ministry of 
Agriculture gave us  its  blessings to launch the scheme. We urge all farmers who feel 
that their farm practices have made a difference to fi ll the questionnaires available at 
their nearest agricultural offi ce or agro vet shop or download the forms from www.
elgonfarmersaward.com, and they could walk away with the 2013 crown! We are happy 
to invite stakeholders in the agriculture sector to join us in growing this scheme into a 
national, and possibly an international brand,  and make farming a profession people will 
chose to go into and change the age-old attitude that it is for failures. 

We end the year on a positive note, having conducted a number of farmer fi eld days 
across the major growing regions, participated in the Kenya Livestock  Association fi eld 
days and ASK, shows and international events like the Naivasha Horticultural Fair and 
the International Flower Trade  Exhibition that was held in Nairobi for the fi rst time 
in March.  We have won trophies as the best  fi rm in farmer support programmes at 
a number of these events, and we are proud to have been selected by the farmers 
themselves. 

At international level, Elgon Kenya is the 2012 winner of the Environmental Respect 
Awards, while we were among fi nalists in the Ernst & Young Entrepreneur of the 
Year Awards.  These accolades are testimony of our commitment to offer products 
and services that are farmer-driven, our objective being to contribute to increased 
productivity, food security, improved rural incomes and better nutrition, goals that are 
becoming the mantra of agriculture development from a global perspective. 

We have elected to work closely with research companies in the fi elds of agrochemicals, 
fertilizers and seeds to take modern farming methods closer to the farmer to achieve 
the above goals. That is why we have made it part of our programmes to train both 
farmers and stockists on emerging technologies so that we can create the vital link 
between agronomy and production for the benefi t of all. 

Last but not least, I take this opportunity to thank the management and staff of Elgon 
Kenya Limited, our partners and media for working with us in 2012. Let’s all  put in 
more effort to make 2013 a greater year. Merry Chrismas and a prosperous 2013 to 
you all. 

Elgon Kenya News

 is published regularly  by Elgon 

Kenya Limited  and circulated to its 

suppliers in the region

Elgon Kenya Ltd
East Gate Road, off Mombasa Road

P.O. Box 46826 - 00100, 

Nairobi, Kenya

Tel: (020) 6534410

Fax: (020) 6534807

Email: info@elgonkenya.com

Website: www:elgonkenya.com

Let’s  support our farmers
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Bimal Kantaria has 

been a Director in 

the group since 

1991, since gradu-

ating from the UK, 

initially starting his 

career in Purchasing, 

then onto Sales and 

fi nally in Operations.

His education back-

ground is B.Soc. Sc in 

Economics, Masters 

in Business Admin-

istration (MBA) and 

a MSc. in Packaging 

Technology.

Bimal is also a mem-

ber of the Rotary Club of Industrial Area, Nairobi and also a 

Board Director of Kenya Association of Manufacturers.

Baiju Kantaria has 

been a Director in 

the group since 

1992, since gradu-

ating from the UK, 

initially starting his 

career in Purchasing 

and is now respon-

sible for overall sales 

in the group.

His education back-

ground is BSc. in Eco-

nomics from Man-

chester University 

and Masters in Busi-

ness Administration (MBA) from City University in London.

Baiju is a past Chairman of the Round Table no.21, a chari-

table organisation which looks after the welfare of the less-

able.

Chairman: Mr. Rajinkant N. Kantaria

Director: Mr. Bimal R. Kantaria

Director: Mr. Baiju R. Kantaria

Rajinkant Kantaria 

has been a Direc-

tor of the company 

since the 1960’s 

and was the origi-

nal founder of a 

majority of the 

company’s various 

divisions, along 

with his brother 

Chandu who has 

since retired.

Rajni is now the ex-

ecutive Chairman 

of the group and is 

a guiding force in 

all the major deci-

sions.

Rajni is also very ac-

tive in the commu-

nity and has been the past Chairman of the Hindu Council of 

Kenya, Desai Memorial Foundation, Shree Lohana Mahajan 

Mandal and Federation Chairman of the Giants organisation 

in Kenya. He has also been awarded the prestigious Head 

of State Commendation (HSC) by the President of Kenya in 

December 2004 for his contribution in various social activi-

ties in Kenya.
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Efforts to reposition agriculture 
as an occupation of choice have 
gone a notch higher following 
the introduction of an annual 

award to fete successful farmers. 

The Farmer Awards, launched 
yesterday by agriculture secretary, 
Dr Wilson Songa, will be developed 
as a joint venture between the public 
and private sector. 

The fi rst winners will be selected 
next year, and agriculture inputs 
supplier Elgon Kenya, the founder of 
the initiative, has contributed Ksh 5 

million for the inaugural awards. 

The awards come in the wake of 
last month’s fourth agriculture 
sector conference held at Safari Park 
Hotel, where President Mwai Kibaki 
challenged players in the industry to 
make farming attractive to investors 
and the youth to change the age old 
perception that it is only for the old, 
less educated and failures. 

According the studies undertaken 
by among others, the Alliance for a 
Green Revolution in Africa (Agra), 
unless this perception changes, 

agriculture productivity will remain 
low, undermining efforts to increase 
incomes and food security. 

Elgon Kenya director Bimal Kantaria, 
says the award seeks to create 
excitement in farming by rewarding 
those showing that it can be done, 
and by so doing make those who give 
the soil a wide berth to think again. 
“Everybody likes being recognized 
for putting in exceptional efforts, and 
we have farmers out there working 
hard to feed this nation and earn 
foreign exchange”, he said. 

Farmers to win in annual awards
A W A R D  >>

Agriculture Secretary Dr Wilson Songa addresses the media during the launch of Farmers Awards.
Looking on is Elgon Kenya Limited director Bimal Kantaria.

BY NELSON MAINA
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His sentiments were echoed by Dr Songa 
who said that given the big numbers of players 
and the sheer size of an industry that is the 
biggest contributor to GDP, and the biggest 
employer, the Farmer Awards will grow into 
the biggest among the various annual events 
that celebrate winners. 

Mr Kantaria added that whereas there are 
national awards to recognize the best in 
many fi elds such as sports and businesses, 
there have not been concerted efforts to 
cheer farmers. 

The awards also come amid renewed efforts 
at the international level to improve food 
security driven by dwindling production, 
ballooning populations, shrinking of land and 
climate change among other factors. 

According to Agra President Jane Karuku, 
the G8 in its last meeting on food security 
emphasized that there cannot be security 
without enough to eat. 

“Within this context,  it becomes imperative 
to celebrate those who produce this food at 
the bottom of the chain, on whose backs the 
burden of feeding the world lies, mostly by 
default’, said Mr Kantaria.  

The Ministry of Agriculture has been running 
a programme to reward farmers through 
the annual Presidential Awards, and the 
new initiative seeks to take the scheme to a 
whole new level, said Dr Songa.  

“Through the Farmers Award, we are charting 
a new path, which we hope to grow into 
the next most exciting event in the annual 
farming calendar, and we would wish to urge 
all stakeholders to take part in growing the 
scheme”, he said adding, “farming as we know 
it, has never been anyone’s choice career. 
It has been said time and again that for an 
agricultural economy like ours, the sector 
calls for a paradigm shift from the perception 
it has carried as a low-life occupation into 
a respectable business, and this award is 
expected to contribute to this. The world’s 
biggest economies reward their farmers, and 
we believe it is time we too did the same.” 

<<  AWARD

Mr Kantaria added that for dignity to return to the soil, farmers need 
to be rewarded at national level for their hard work. “The primary 
objective of the scheme is to spur development and innovation in 
farming, right from the smallest to large-scale, as each has a role to 
play in the bigger picture,” he said. 

Elgon Kenya Directors, Bimal Kantaria (left) and Baiju Kantaria 
(right) joined by; From let, Deputy Director Ministry of Agriculture, 

Agribusiness & Marketing Development Mr. Seth H. O.  Ndege, Assistant 
Minister for Industrialization Ndiritu Muriithi, Agriculture Secretary Dr. 

Wilson Songa  and CEO KLPA Mr. Patrick Kimani  , during
the launch of Farmers Awards. 

From left: Nelson Maina, Edwin Nyabiba, Vaibhav Deshmuck, Director 
Bimal Kantaria, Mahesh Sharma and Ashok Reddy
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Behind a catalogue of 
transformatory agricultural 
products and services,  a host 
of international and local 

accolades and a dedicated Kenyan 
workforce, is the heartwarming story 
of an agricultural supply powerhouse 
that has evolved over decades but 
remained true to its patriotic mission 
of being Kenyan  by responding to 
Kenyan needs.

From the humble beginnings in a serene 
little known Red Hill village of Limuru 
where the dream to was fi rst birthed, 
Elgon Kenya has remained steadfast 

in heeding to the call of the Kenyan 
people, a legacy that was fi rst set by 
Nanalal Kantaria, one of the four sons 
of the late Dharamshi Kala Kantaria, 
a trader from Gujarati province of 
India who settled in Limuru in 1897 
during the construction of the Kenya-
Uganda Railway. 

Nanalal who grew up with his father's 
entrepreneurial traits would later rise 
to become the local's darling  , having 
gelled well with the culture and local 
cuisine like githeri and irio common 
among the Kikuyus of Limuru. But it 
is his sawmill business that endeared 

him more to the locals and made him 
a model after his saw mill in Chania 
near Thika provided well over 300 
jobs to the locals.

 In the course of his business, locals 
nicknamed him Nanu upon fi nding it 
diffi cult to pronounce Nanalal. And as 
demand for farm inputs intensifi ed in 
the area, Nanu saw it upon himself to 
start supplying pesticides, fertilizers 
and chemicals to the local farmers. 
“He could give you a loan to buy 
logs wherever you get them, then he 
would transport them to the sawmill 
free of charge and buy them at the 
price you give him,”recalls Mzee Isaac 
Gatungo, a septuagenarian who fi rst 
met Nanu in the 1940s.

The good relationship between him 
and the people of Redhill would 
later see him start the Nyanjenga 
Primary School after he was touched 
by the plight of poor children whose 
parents worked in neighbouring tea 
plantations in the 1980s. He actively 
negotiated with the government for 
a 15 acre piece of land where the 
school currently stands. He was the 
patron and treasurer of the school.

Decades and generations later, the 
promise of keeping Elgon Kenya all 
Kenyan has been fi rmly etched in its 
values of commitment to quality and 
better services and the many business 
and social ventures the company 
has been actively involved in, which 
are evident in the increased yields 
of farmers and the radiant smiles of 
school going  children who can now 
access formal education. 

Connecting Kenya’s agricultural 
dots with Elgon Kenya Limited

Chairman: Mr. Rajinkant N. Kantaria -  Elgon Kenya Limited

A G R I C U LT U R E  >>
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To further cement the good 
relationship that Nanu had with 
the people of Redhill, Elgon Kenya 
now runs a feeding programme in 
Nyanjenga Primary School that gives 
the children a cup of porridge to keep 
them in school with most of them 
coming from humble backgrounds. 
Elgon Kenya Limited provides the 
fl our, the fi rewood and pays the cooks 
and has also gone ahead to build 
more classes. “The porridge makes all 
the difference to many children and 
is probably one of the reasons they 
come to school,”says David Njoroge 
Mwaniki the headmaster of the 
school.

The chairman of Elgon Kenya Limited 
Mr. Rajinkant Kantaria has also carried 
on the legacy by assisting in the 
construction of Nyanjenga Secondary 
School to assist the children in a 
uninterrupted smooth  learning 
transition.

Bimal Kantaria the director of Elgon 
Kenya and the son of Mr Rajinkant 
has also been actively involved in 
assisting the operations of St Joseph 
vocational institute for the poor in 
Mlolongo, that aims to equip the 
youth with skills on latest technology 
and development of micro and small 
enterprises, one of the pillars of the 
country's economy. The institute has 
gone ahead to produce top notch 
automative engineers and mechanics 
in the country.

Like any commercial entity, Elgon 
Kenya Limited has positioned itself 
in the market with  competitive 
products geared for its niche market, 
but its approach to being more than 
a corporate to a caring friend of its 
client has given it a competitive edge 
among other  companies.

The company has for example 
targeted small scale farmers to 

ensure they not only sell them quality, 
high yielding seeds, but follow up on 
agricultural best practices that would 
allow farmers reap big from this 
economic lifeline.  

And as awareness of Elgon Kenya's 
unrivalled products across the 
country deepens, there has been 
need to cement a lasting relationship 
with the people who stock Elgon 
Kenya's products; the stockists. This 
has seen the company introduce a 
series of stockists trainings in major 
agricultural regions in the country. 
While the company seeks to use 
these forums to collect information 
on market trends and prevailing 
opportunities, these enriching forums 
have been modeled to be talking 
shops. 

As offi cials from Elgon Kenya arm 
the stockists with knowledge on the 
various products from the company, 
which the stockists recommend to 
farmers who come to inquire about 
remedy for their crops, Elgon Kenya 
also  learns from the stockists about 
farmers' experiences and feedbacks 
on various aspects of its products like 
price, reaction to crops and packaging. 

The company has also partnered with 
local farmers associations like Kenya 
Livestock Producers Association, a 
body that advocates for the welfare 
of livestock producers in Kenya, 
to ensure that every farmer in the 
country is not left out of the extensive 
training by the livestock body. Elgon 
Kenya Limited facilitates transport 
to and from venues of training with 
each training recording a farmers' 
attendance record of over 20,000 
farmers.

And as the government mulls 
elevation of the country's economy 
into a middle level status with the 
ambitious Vision 2030 program, it has 

identifi ed agriculture as an engine to 
that dream.

Elgon Kenya Limited equally alive to 
the fact that agriculture holds the 
key to that dream and creation of 
more jobs for Kenya, has sought to 
change the face of farming in the 
country as we know it and return 
dignity to the soil through a fi rst of 
its kind, groundbreaking Sh. 5 million 
Farmer Award scheme to take place 
sometime next year. 

The premier award scheme in the 
country and the region is meant to 
spur development and innovation in 
farming from smallholders to large 
scale, in a sector that contributes a 
quarter of the country's income.

This massive contribution of Elgon 
Kenya to the economy and the social 
good of the country hasn’t gone 
unnoticed, now evident in the dozens 
of awards that don the company's 
reception. 

Mr. Rajinkant Kantaria  the chairman, 
was in 2004 awarded the prestigious 
Head of State Commendation (HSC) 
by the President of Kenya for his 
contribution in various social activities 
in while in 2009, the company was 
recognized by President Mwai Kibaki 
for being a distinguished taxpayer by 
tax head.

The company's service to the farmers 
and impressive growth model saw 
it feted at the prestigious Ernst and 
Young Entrepreneur of the Year award 
2012.

The company also recently won 
the hotly contested 2012 Du Pont 
Environmental Respect Award for 
its active role in preserving and 
protecting nature even as it offers 
effective service to farmers. The 
company trounced over 65 entries 
from over 20 countries in the world 
to emerge among winners. 

<<  AGRICULTURE
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Recently, a group from South 
Africa visited Nairobi in 
what they called a fact-
fi nding mission about Kenya 

Flowers.  The Kenya Flower Council 
and HortiNews magazine hosted the 
guests from the Natal Investment 
Council, as they sought collaboration 
with Kenyan farms who could supply 
them with the country’s prized 
fl owers. 

One of the most notable statements 
from the visitors was that despite 

its being the continent’s economic 
powerhouse, South Africa ‘feared’ 
Kenya when it came to the business 
of growing fl owers. “When you think 
fl owers, the fi rst question that comes 
to mind is; can you compete with 
Kenya?”, the South Africans said after 
being taken on a tour of farms in 
Naivasha, Athi River and Nairobi, and 
their conclusion was; we cannot! 

It also emerged that Kenya is 
increasingly becoming a choice 
supplier of fl owers to South Africa, 
and that the country was considering 
leasing farms for its citizens to invest 
in export fl ower growing due to 
high cost of  production  and a harsh 
climate down there. 

The Kenya Flower Council CEO, Mrs 
Jane Ngige, opines that the future of 
the global fl ower industry is Africa, led 
by Kenya. ‘It is becoming impossible to 
grow fl owers in Europe, which is the 
world’s biggest fl ower market due 
to high cost of production. Labour 
and power costs are prohibitive, a 
development that has seen a major 
shift to Africa, especially Kenya, 
Tanzania and Ethiopia. 

Africa’s competitor in fl owers has 
been South America - Ecuador and 
Columbia – but both countries are 
witnessing reducing production 
as growers shift to more lucrative 
ventures such as real estate, leaving 
Africa as the front runner in the 
global supply of fl owers. 

What this means is that Africa needs 
to take advantage of the vacuum 
created by the exit of producers from 
other continents and collectively 

grow a fl oriculture industry that can 
be termed as the ‘oil of Africa’ since 
all indications are that the continent 
is poised to be the main source of 
produce being the only region with 
conducive producing parameters.  

The business of fl owers is basically 
sentimental, and even within a 
shrinking global economy, consumers 
need the products to brighten up their 
lives, while in countries like Russia, all 
occasions that bring people together 
like birthdays, business meetings, 
weddings, and many more are never 
complete without a bouquet.  

Another interesting development  
that points to this supremacy is the 
establishment of a water management 
technology at the Vanden Berg Farm 
in Naivasha by GreenFarming, a team 
of Dutch companies that is seeking 
to deepen high technology farming 
practices in Africa. 

That they have chosen Kenya as the 
demonstration country for these 
technologies says volumes about 
the country’s leading role in fl ower 
production, a position that we, the 
stakeholders in this sector must 
guard  by embracing best practices, 
to ensure that our fl owers remain the 
brand at the auctions, supermarkets 
and other outlets. 

As a leading supplier of products like 
greenhouses, fertilizers packaging 
materials and agrochemicals the 
fl ower industry, we at Elgon Kenya 
Limited salute our growers who are 
arguably sitting among the country’s 
leading brands in the international 
arena. 

We can show the world

Baiju Kantaria

-Director , Elgon Kenya Limited

F L O W E R  >>



INAUGURATION OF MOTHER TERESA FANTONI 
EXTENSION BUILDING ON 15TH NOVEMBER 2012

Mr. Hussein Bhanji and Mr. Deepak Shah

Mr. Deepak Shah and Mr. Bimal Kantaria

Mr. Hussein Bhanji, Mr. Deepak Shah

and Mr. Bimal Kantaria

Mr. Hussein Bhanji, Mr. Deepak Shah

and Mr. Bimal Kantaria

Mr. Hussein Bhanji, Mr. Deepak Shah

and Mr. Bimal Kantaria

Mr. Bimal Kantaria, Mr. Deepak Shah, Sister Silvy 

and Mr. Hussein Bhanji

Mother Teresas’ children entertaining guests

Mother Teresas’ children entertaining guests

Mother Teresas’ childrenSister Silvy of Mother Teresa School

Elgon Kenya Ltd. Mr. Bimal Kantaria and other 

guest at the launch 

Mother Teresa Fantoni extension building
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At Global Hardware Ltd. 
we are not looking back.  
Because we’re not going 
that way!

Yogi Berra said “You gotta’ have a 
goal or you might end up somewhere 
else.”  It doesn’t make sense but we all 
understand what he means.  My fi rst 
sales manager said it better, “A man 

without a goal is like a ship without 
a rudder.”

I think most of us have goals, however, 
we don’t maximize our goals by 
using a proven system to motivate 
ourselves and measure our progress.

Here are some important elements of 
great goal setting:

First, it must be written down.  If it 
isn’t written down it’s not a goal, it’s 
a wish, it’s a hope, it’s a prayer but it’s 
not a goal.  Write it down!

Second, set a time frame.  You must 
have a fi nish line.  No fi nish line, no 
goal.

Third, you must tell someone 
important to you about your goal.

By committing to someone important 
to you or many people, you put 
pressure on yourself to perform.  
Sports is full of examples of this: 
Mohammad Ali, Joe Namath and Dizzy 
Dean; all committed publically to 
what they’d accomplish to put extra 
pressure on themselves to perform.  
If you really are serious about your 
goals, tell people important to you 
about your goals.

Well, we have a goal: to be your 
number 1 supplier when it comes to 
all things hardware.  We’ve written 
our goal down and shared it with 
people important to us: you.

 Our customers retain their position 
on the pedestal we have put them on: 
they are our sole reason to exist, and 
hand in hand with Elgon Kenya Ltd. 
Global strives to provide customers 
of the group with a total solution to 
their needs.  Tell us how we’re doing.  
If we don’t meet expectations, let us 
know how we could.  

If we meet your expectations, tell us 
how we can exceed them.  After all, 
you’re the boss!

Have an inquiry?  Please do get in 
touch with Rikim, Sanjay, Mary or Joy 
– all on hand to be of service to you.

Better still, drop us a line on 
globalhardwarekenya@gmail.com and 
ask to be put onto our automated 
e-mail notifi cation service.  All new 
arrivals are regularly advertised upon 
receipt.

globalhardwarekenya@gmail.com 

0786 GLO BAL (456 225) 

There is only one boss. The customer.  And he can fi re 
everybody in the company from the chairman on down, 
simply by spending his money somewhere else. 

-Sam Walton 

Nishal Sodha - Director

 HARDWARE >>
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Introducing Complete range of

East Gate Road, Off Mombasa Road

P.O. Box 46826-00100, Nairobi, Kenya.

Tel: (020) 6534410 / 0786 GLOBAL (456225), Fax: (020) 6534807

E-mail: globalhardwarekenya@gmail.com

Imported doors complete with frame, hinges, 
high quality locks

Imported doors

Interior / Flush doors as well as solid core doors

rri l
New a va s 

o
Coming s on
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There are 7 billion people 
in the world today.  Seven 
billion!  

With constraints on 
every available resource and raw 
material; with challenges such as 
environmental, legal, governmental 
and cultural; not to mention shortage 
of land; how will we ever be able to 
sustainably feed 2 billion new mouths 
which will be amongst us by 2050?

Yes - the world population is set to 
grow to 9 billion within the next 40 
years.  If we are struggling with 7, 
what will happen when we are at 9 

(and growing)?  Amongst the obvious 
inputs we will need more of are land 
and fresh water.

Should we reclaim land by cutting 
forests?  Not an option!  Can we 
reclaim land from the seas and 
oceans – the water mass of the earth 
– which today covers 70% of the 
earth’s surface?  Not a viable option 
either.  

What about fresh water?  Today we 
use 70% of the world’s fresh water 
in crop production.  In order to 
grow food enough to feed 2 billion 
more people, we will need 17% more 

water.  How can we get access to 
more of this rare essential?  Not 
obvious solutions are available.

So what other options do we have?

Innovation  
We need to fi nd ways of getting 
more productivity, more yield and 
better output from the same if not 
fewer resources.  More from less!

At Elgon Kenya Ltd. we are proud 
to be associated with Du Pont Crop 
Protection who are at the forefront 
of research that will make the above 
goals achievable – a reality that will 
exist amongst us within the stipulated 
time frame: there is no doubt in the 
minds of these professionals at Du 
Pont that this nirvana will be achieved.

Amongst our ever-growing portfolio 
of products, are innovative products 
from Du Pont.  Like our partner Du 
Pont, we too are committed to bring 
the very best of technologies to our 
customers in Kenya, Uganda, Tanzania, 
Rwanda and Ethiopia.  

And we are extremely proud, 
honoured and privileged to have won 
the Environmental Respects Award 
from Du Pont.  We were one of 65 
entries received by them, from 20 
different countries. 

Even more impressive was the fact 
that we are representatives from 
one of only two African countries to 
have won the award, the other from 
Algeria.

More from Less

A W A R D  >>

HONGERA ELGON!

By NISHAL SODHA - DIRECTOR



Elgon Kenya Limited
15

ISSUE No. 003

<<  AWARD

Nishal Sodha - Director of Global Hardware with a Du Pont representative 

For twenty years, Du Pont Crop 
Protection, Farm Chemicals 
International and sister publication, 
CropLife magazine, have sponsored 
the Environmental Respect Awards 
in a continuing effort to honour 
farm supply businesses that preserve 
and protect the environment in 
the course of their service to their 
farm-customers.  

The program seeks to recognize 
good stewards, encourage steward-
ship among other agri-businesses, 
and disseminate information that 
provides managers with ideas on im-
proving their operations. 

Du Pont  Crop Protection, Farm 
Chemicals International and sister 
publication CropLife magazine have 
once again collaborated to honor 
the industry’s best environmental 
stewards for the 2012 Environmental 

Respect Awards. This year’s winners 
were chosen from more than 65 en-
tries from more than 20 countries. 

In order to compete, retailers and dis-
tributors complete an extensive self-
evaluation, detailing their emergency 
procedures, stewardship efforts and 
local educational endeavours.  

The Environmental Respect Awards 
are the agricultural industry’s highest 
recognition for environmental stew-
ardship among global agricultural re-
tailers and distributors, those who 
serve the nutrients, pest control and 
agronomic information critical to ef-
fective crop production.

Mr. Thomas Reitz – Du Pont 
Representative for East and West 
Africa said during the Awards event: 

“Elgon Kenya Ltd. as a 2012 
Environmental Respect Award 
winner, has not only “talked” about 
“stewardship” which is quite 
fashionable these days.  No, they have 
gone beyond fashion to walk the talk 
- by investing thousands of dollars 
in new facilities, new equipment and 
better training designed to protect 
the environment while better serving 
farmers. 

I sincerely want to thank Elgon for 
their commitment to agriculture in 
Kenya, making sure that the prod-
ucts they handle are safe and effec-
tive, that their storage and distribu-
tion processes are environmentally 
sound, and that they pass on these 
concepts of good stewardship to 
their customers, the farmers.  Those 
are the elements that make this busi-
ness one of the top environmental 
stewards in the nation.” 
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P I C T O R I A L  >>

Elgon Kenya team at a fi eld day in Murang’a

Pradeep Singh explaining the use of some of Elgon Kenya 
farm chemicals to a policeman cum farmer.

Edwin Nyabiba explaining Elgon Kenya Products at a fi eld day

Mangesh Haldavanekar  and Bimal Kantaria with a 
customer at Naivasha Hortifair

Elgon Kenya technical team at Karatina fi eld day

Farmers at Elgon Kenya stand in Karatina during a fi eld day

ISSUE No. 003
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<<  P I C T O R I A L

Elgon Kenya team receiving a trophy at a fi eld 
day in Karatina

Edwin Nyabiba addressing farmers at a fi eld day in Nyahururu

Farmers at Kerugoya fi eld day Francis Kabiru  with Eliud  Otieno explaining Elgon 
products to farmers

Bimal Kantaria at Naivasha Hortifair
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P I C T O R I A L  >>

Francis Kabiru, Mount Kenya regional manager talking to farmers about Elgon Kenya products at the Kerugoya fi eld day.

Manish Tiyagi explaining Elgon Kenya products to 
farmers at Naivasha

Elgon Kenya celebrating a trophy at Muranga fi eld day

Farmers at Kerugoya fi eld day

A farmer discussing with Elgon Kenya  team

ISSUE No. 003
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<< P I C T O R I A L

Mangesh Haldavanekar showing Elgon 
Irrigation equipments 

From Left: Bimal Kantaria, MD Elgon Kenya Ltd, Nderitu Mureithi, 
Assistant Minister for Industrialization and Agriculture Secretary 

Dr. Wilson Songa during the launch of Farmers Awards. 

Elgon Kenya team receiving a trophy at 
Kerugoya fi eld day

Baiju Kantaria gives his remarks during the launch of Coragen. 
Du Pont, in partnership with Elgon Kenya Limited unveiled Coragen 

in Nairobi, targeting the horticulture and fl oriculture sectors

Baiju Kantaria at Naivasha Hortifair with customers

Elgon Kenya team with  Hon. Nduati Kariuki, National 
Chairman Kenya Federation of Agricultural Producers 
(KENFAP) celebrating a trophy at Muranga fi eld day
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Q U A L I T Y  >>

Several years ago, l had an 
encounter that remains etched 
in my memory.  I received a call 
from the Procurement Offi cer 

of one of our major customer who 
wanted to place an order for plain 
transparent adhesive labels.  It was a 
big order and my immediate reaction 
was to close the deal and supply the 
labels in the shortest time possible.  
It therefore did not take us long to 
agree on the terms.

However, on second thoughts, l called 
him back to inquire on where they 

were going to apply the labels and he 
informed me that they were to fi rst 
print barcodes on the labels, then use 
them to label fresh produce destined 
for the UK market.

I remember pointing out to him 
that this was probably not a good 
idea since printing barcodes on 
clear substrate would render them 
(the barcodes) illegible, due to the 
absence of a contrasting background 
colour, like white, on the area where 
the barcodes were to be.  After 
deliberations, we agreed that we 

fi rst print a white background colour 
on the part of the labels where the 
barcodes would later be printed.

I shudder to imagine what would have 
happened had we stuck to the original 
plan.  It most likely would have led to 
a massive product recall off the UK 
supermarket shelves leading to heavy 
losses and a soiled reputation on the 
part of our client; all because of a 
wrongly printed barcode.

This encounter taught me an 
important lesson; understand fully the 
needs of the customer.

Raising the Bar in Quality Control

Mr.  GEORGE OMUOK
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This is why here at Elgon Kenya, 
we believe that it is important to 
constantly engage our clients in order 
to get a clearer understanding of 
their requirements as well as the end 
use of our products.  For us, it is not 
just about what our clients want, but 
why they require it in the fi rst place.  
In the story l have just narrated,  
the customer is not just the  fresh 
produce fi rm that bought our labels, 
but also the Supermarket chain in the 
UK where the labelled fresh  produce 
was destined, as well as the end user 
who fi nally picked a packet of the 
product off the shelves.  Getting to 
understand their needs is important 
to us.  The local fresh produce fi rm 
would be more concerned about 
the printability and ease of labelling 
of our labels; the supermarket chain 
about the attractiveness and adhesive 
strength of the labels as well as the 
ability to scan its barcodes, and fi nally 
the end user would probably be 
more concerned about the clarity of 
instructions printed in the label.  We 
strive to meet all these needs. 

This calls for a redefi nition of the role 
of the sales person.  His/her role is 
no longer confi ned to just picking 
orders.  Today’s competitive market 
demands for relationship selling as 
opposed  to transactional selling 
which starts and ends at the counter.  
Today’s markets demand for excellent 
after sale service to monitor not 
just the quality of goods supplied 
but their user friendliness as well.  
It therefore calls for sales rep who 
are technically adept and well versed 
in the products they are selling.  
Extending the quality monitoring up 

to the end user stage helps us, as a 
company, to develop better quality 
standards and parameters due to 
our enhanced knowledge of our 
customers’ requirements.

Many of us will most likely have come 
across packaging material bearing 
poorly printed barcodes during visits 
to the local estate supermarket.  It is 
quite irritating to take a product with 
such a barcode to the encounter 
only to discover that the barcode 
cannot be scanned forcing the person 
manning the counter to go the extra 
mile of keying in the thirteen digit 
fi gure which in many instance may 
not be clear either.

This whole process wastes time, 
leads to longer queues and fewer 
customers in the long run. Keying in 
the wrong fi gures can also lead to 
incorrect pricing.

Obviously the people who printed 
such barcodes did not care about 
the end use of the barcodes nor 
did they appreciate its importance.  
This is transactional selling at its 
worst.  It is apt to remember the 
words of Bill Gates ‘‘You learn your 
most important lessons from your 
unhappiest customer’’. At Elgon 
Kenya we know and appreciate the 
use and importance of barcodes, and 
that’s the reason barcode testing is 
an integral part of our quality control 
system.

We consider our clients as our 
partners.  We recognise that our 
success hinges on their success.  We 
understand that our clients may not 
be experts in packaging, but we are. 

They may not be experts in printing, 
but we are. We strive as much as 
possible to play a vanguard role in 
helping them identify areas that need 
improvement and working with them 
towards achieving better quality and 
greater effi ciency.  A simple visit to 
our customer premises usually works 
magic.  Visits geared not towards 
attending to customer complaints 
but to observe for ourselves just 
how well our products are doing and 
identify room for improvement.

Our philosophy remains that there is 
always room for improvement.  Long 
before the computer age one famous 
scientist was quoted as having said 
that whatever can be discovered has 
been discovered.  He has since been 
proved wrong with new inventions 
and technology cropping up almost 
every other day.  We believe that the 
frontiers of printing and packaging can 
still be pushed even further to make 
packaging more attractive, more user 
friendly and environmentally safer.
New innovative packaging can also 
be used to help fi ght counterfeiting, 
which is defi ned as a deliberate 
attempt to deceive consumers by 
copying and marketing goods bearing 
well known trademarks, so that they 
look like the original products made 
by a reputable manufacturer.

It is estimated that annual global 
trade in illegitimate goods is expected 
to rise to USD 1.7 trillion by 2015, 
representing between 5-7% of all 
worldwide trade.

As new technology emerges in the 
packaging industry you can count on 
us to be at the cutting edge. 

<<  QUALITY
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The fresh produce industry 
has reason to smile 
following the launch of a 
crop protection product 

that breathes a new mode of action 
against pests. 

Du Pont, a US based multinational, 
in partnership with Elgon Kenya 
Limited unveiled Coragen in 
Nairobi,  targeting the horticulture 
and fl oriculture sectors, and comes 

at a time when the industries are 
grappling with resistance to the 
existing products and increasing calls 
for environmental friendly methods 
of pest control and a shrinking list of 
allowed agrochemicals. 

Elgon Kenya Limited the largest 
distributor of farm chemicals will 
supply Coragen through its stable of 
stockists in major producing regions. 

 “We will work with our regional 
distributors to ensure that the food 
and other horticultural products 
are not only safe but also of good 
quality and yield for local and export 
production,” said Thomas Reitz, Du 
Pont  Head of Crop Protection, East 
and West Africa.

While presiding over the launch of 
the product at Intercontinental Hotel 
Nairobi, the Switzerland Ambassador 

Chewing insects under 
renewed attack

CORAGEN LAUNCH >>

John Kanyingi Du Pont Business development specialist in East Africa region, Jacques Pitteloud Ambassador of Switzerland to Kenya 
and Mahesh Sharma Head of Business in agriculture, Elgon Kenya discuss the newly launched insecticide, Coragen by Du Pont.

By NELSON MAINA
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to Kenya, Jacques Pitteloud, said the 
new agrochemical is important for 
the fresh export market especially 
to the European countries where 
restrictions on pesticides are 
prohibitive. 

Coragen,  the newest agrochemical  
for horticultural crops - vegetables 
and fl owers has been in use in 
other developed countries since 
2007. “Coragen is not only a safe 
product for growers but also for 
those handling the product as well as 
the consumers,” says Elgon Kenya’s 
business head - agriculture, Mahesh 
Sharma.

It  has been tested and certifi ed by 
among others Finlays  in the UK, that 
supplies most of the supermarkets.  

Du Pont has been in the forefront 
to improve livelihoods through crop 
protection hence increased food 

production globally.  The chemical will 
be selective for caterpillars attacking 
both fl owers and vegetables but is 
safe for bees as pollinators, and other 
benefi cial organisms like earthworms. 

The product will be distributed in 
the regional market through Elgon 
Kenya’s   outlets in Uganda, Ethiopia 
and Tanzania.

According to, John Kanyingi, Du Pont 
Business Development Specialist in 
Kenya, the product will sell at 220 US 
$ per litre and sell at one litre packs 
and 200ml packs.

 Andrea Bassi, Du Pont Technical 
Manager – Insecticides, said the 
product has been tested for Insecticide 
Resistance Management and being 
a new product, it has no resistance. 
Success in the use of this chemical is 
likely to solve the challenging problem 
of food globally. 

 Why coragen is considered 
best new mode of action 
It protects crops against a broad 
range of chewing insects. Due to the 
chemicals innovative mode of action 
it is effective against resistant pest 
population.

The chemical demonstrates very low 
toxicity to mammals and low impact 
on birds’ fi sh and benefi cial insects; 
due to its favourable toxicology 
profi le it allows the short re-entry 
and pre-harvest intervals. 

Apart from having wide spectrum of 
activity against numerous key chewing 
insects attacking a variety of crops, 
the product also mixes easily and is 
compatible with all insecticides and 
fungicides tested to date.  The chemical 
leads to rapid cessation of feeding, 
lethargy, regurgitation and muscle 
paralysis ultimately leading to death of 
the target pests in motley of crops. 

Elgon Kenya Ltd PR & Communication Manager, Nelson Maina, Du Pont EMA Field Development Manager Insecticides, 
Andrea Bassi and Mahesh Sharma Head of Business in agriculture, Elgon Kenya discuss the newly launched insecticide, 
Coragen by Du Pont. 

<<  CORAGEN LAUNCH 
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Elgon Kenya Limited is a house 
hold name in Kenya packaging 
industry. Established back in 
1900, the company has grown 

to become one of the biggest pack-
aging companies, not only in Kenya 
but East Africa as a whole.

The company has a wide range of 
packaging material to meet a wide 
range of its ever growing clientele. 
This makes it a one stop shop for all 
your packaging need.

The products range from all types of 
polythene products – Carriers bags, 
industrial bags, shrink wraps, print-
ed and plain tubing, planting bags, 
fl ower sleeves and UVI sheeting for 
green houses.

It also produce packaging cartons 
of all type ranging from RSC carton, 
Die cut for fresh vegetables and SFK 
for fl ower.

In response to the needs of its cli-
ents, Elgon Kenya Limited recently 
commissioned a brand new line for 
manufacturing of injection mould-
ing products which includes; buck-
ets, crates and the likes. This is in 
the effort of ensure total customer 
satisfaction. 

To establish itself as leader in pack-
aging industry, the company have in-
vested in the latest machinery and 
technology in order to provide cli-
ents with products which meet and 
even exceed their expectations. This 
coupled with knowledgeable sales 
team guarantee the customers the 
best services.

Quality packaging materials is the 
secret behind the success of Elgon 

Kenya Limited. Thus the company 
has invested heavily to ensure this 
objective is achieved.

First, the company was among the 
fi rst packaging industries in Kenya to 
achieve a coveted ISO 9001 Quality 
Management System Award back in 
1999 which the company has main-
tained to-date. This has been made 
possible through continuous training 
of its employees who are the back-
bone of the company’s success.

The company has a well established 
Quality Management System which 
ensures that all production process-
es; from receipt of material through-
out production process are fully 
controlled; thus assuring its client of 
quality products.

The company has an independent 
Quality department which work 
tirelessly to ensure products made 
meets the customer specifi cations.

The company enjoys cordial rela-
tionship with major customers. This 
relationship has been made possible 
through a continuous engagement 
with our customers to know their 
current and future needs. The com-
pany also provide technical advice 
whenever is require to ensure the 
clients get the best!

Thus if you are looking for a partner 
in packaging materials, look no fur-
ther, Elgon Kenya Limited is the right 
partner for you! 

Providing a packaging
with difference!

Mr. Zakayo Waithaka , QMR – Elgon Kenya Limited.

P A C K A G I N G  >>

Thus if you 
are looking 

for a partner 
in packaging 

materials, look 
no further, Elgon 
Kenya Limited is 
the right partner 

for you!
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Well, call it a middle class 
hobby but one thing 
for sure the small 
farms better referred 

to as ‘Kitchen garden’ have sprung up 
almost in every middle class estate 
coming up. Kenyans should learn to 
feed themselves and encouraging the 
endowed middle class population 
to engage in farming activities is the 
way to go for our agricultural sector. 
Elgon Kenya Ltd has always taken a 
keen focus on some of the emerging. 
farming trends; e.g. some years back 
the concept was green house farming, 
little has been done however to 
demystify the concept that; a green 
house is simply a structure with a 
poly cover around it. From our simple 
market survey the cheapest costing 
green house i.e. structure plus poly 
cover is over Ksh. 150,000. Which 
leads us to the question, how many 
can afford this colossal fi gure?

As a company we have taken several 
measures to tap into the middle 
class urban farmers, key one being 
provision of goods and services at 
their point of need. Hardly does a day 
pass without having over 5 farmers 

contacting us to make an inquiry of 
some sort. From agrochemicals, green 
house poly cover, irrigation, packaging 
not mentioning hardware. What this 
explains is our ability to meet the 
farmers’ needs at ago. Getting all 
you farmware in one place does not 
only save your valuable time but also 
energy to be engaged in other nation 
building activities.

WE ARE A ONE STOP STOP SHOP 
in as far as farming is concerned. Take 
an example of a typical tomato farmer 
under green house and follow my 
argument

Structure
Who said green house structures 
can only be metallic? At Elgon we can 
give you treated poles which you can 
use to erect your structure, in place 
of the steel bars used normally and 
this will cut down the cost two fold. 
Having professionally erected your 
wooden structure we will then give 
you the UV treated poly-cover. With 
these your green house is set.

Crops
Where do I get the best tomato seed? 
At Elgon we have a full fl edged seed 
department with some of the latest 
hybrid varieties of tomato which are 
every farmers wish. So your green 
house crop is sorted just like that.

Water
Water is life but we must live to 
the fact that water is ever becoming 
scarce. There is need to conserve the 
little that is available. In farming drip 
irrigation is the way to go. Elgon has 
invested in one of the best irrigation 
systems specially tailored for the small 
farmer called the Kadogo kit. Sourced 
from one of the largest irrigation 

company in Israel NaanDanJain; 
the drip system will sort the water 
requirements for your crop.

Crop protection
We are the largest agrochemical 
company in Kenya today serving 
almost 60 percent of all agro 
requirements. We are over 40 years 
in agrochemicals working with all 
the leading multinational companies 
and as such we lead in matters crop 
protection. From the best fungicides, 
insecticides soil fumigants and IPMs 
you will be served to your wish. Relax 
your crop is in safe hands with our 
professional pool of agronomists who 
are good at their game.

Production
You have toiled to have the best 
tomato production and it is time to 
harvest. Elgon will give you harvesting 
crates, packaging cartons and carrier 
bags.

Hardware/Safety 
equipment
We have specially designed personal 
protective equipment fi t to meet all 
you farm chores and duties. Besides 
any farm machinery you may be in 
need of you can rest assured it is 
within our range.

Unfortunately we don’t offer 
marketing consultancy, but watch 
this space as we talk of Smart 
marketing of farm produce in the 
next article.

Come and visit our premises and 
see for yourself our full variety of 
products. 

The One-Stop-Shop Concept

Mr. Edwin Nyabiba

<<  ONE  STOP 
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Insect damage is one of the most 
important aspects that determine 
the amount of yield as well as the 
economic value of the harvested 

produce. Apart from damaging the 
produce by leaving feeding marks 
and weakening the plants by sucking 
its sap, insects also serve as vectors 
for many viral infections. With this 
in mind, successful growers and 
those aspiring to be successful must 
put in place measures to safely and 
effectively control different pests.

All over the world, a lot of emphasis 
is being stressed on the impact of 
agrochemicals on the environment. 
Safety to users, benefi cial and 

non-target arthropods is gradually 
if not quickly overtaking all other 
aspects when determining   the 
pesticides of choice.

Elgon Kenya limited, the grower’s best 
partner is leading the line in terms 
of introducing modern chemistries 
that are not only effective but safe. 
In partnership with Japan’s Sumitomo 
corporation, Elgon Kenya limited has 
introduced STARKLE 20SG. Starkle 
20SG is effective against a wide range of 
important pests in ornamentals plants. 
These include Aphids, Thrips, Mealy 
bugs, Aphids and Whitefl ies. The label 
for Starkle 20SG will soon be extended 
to cover vegetable crops as well.

The Active Ingredient in Starkle 
20SG is Dinotefuron 200g/Kg. Starkle 
belongs to the noenicotinoid chemical 
group and it is classifi ed by the word 
health organization (W.H.O) as a 
Class III molecule. It has a very LD 50 
Value, meaning it has low mammalian 
toxicity. Dinotefuron speed of 
degradation in the environment is 
very fast, which ensures that it is not 
likely to cause harm after application.

Most growers in the country have 
embraced new biological pest 
control as part of integrated crop 
management (I.C.M) and integrated 
Pest management (I.P.M). Pesticides 

STARKLE 20 SG: 
DEADLY ON PESTS, SOFT ON FLORA AND UN-INTENDED FAUNA

Mr. Dickson Macharia

 STARKLE >>
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<<  STARKLE

use is also part of I.P.M and hence 
these growers are mostly opting to 
use only those chemicals that fi t into 
these sytems.  Predatory mites are one 
of the most commonly used in pest 
control to control red spider mites. 
STARKLE 20 SG is compatible and 
can be used in the same greenhouses 
where Phytoseillus Persimillis or 
predatory mites are used. There are 
no reported negative incidences on 
other biological control agents as 
a result of the use of Starkle 20SG.
The scope of chemicals that fi t into 
IPM systems have diminished greatly 
over the last few years. This means 
that Starkle 20SG gives a new option 
in their spray regimes.

The rate of use of Starkle 20Sg is 0.5-
0.75 grams per litre. This translates 
into 500 grams to 750 grams per 
hectare. It’s crucial to consider the 
target pest in relation to the dosage 
used. For aphids and caterpillars, the 
rate of 500 grams is suffi cient. But 
for thips, whitefl ies and mealy bugs, 
growers should use the rate of 750 
grams per hectare. Another point 
worth noting is that when targeting 
mealy bugs and to some extent 
Thrips, effi cacy is improved when 
Starkle 20SG is used in combination 
with Silwet Gold. There have no 
been any phytotoxic effects reported 
where Starkle 20SG has been used in 
the recommended rates.

Starkle 20SG is now being used 
commercially across different regions 
in Kenya and beyond our borders as 
well. Some of the companies that are 
already using Starkle 20SG against 
different pests are: Finlays, The 
Vegpro group, Penta Fowers, Enkasiti 
Roses, Primarosa, BeautyLine, 
Bilashaka Flowers and many more. It 
common knowledge that if you want 
to know how good any product is, 

hear it from the user. For the case of 
Starkle 20SG, the growers mentioned 
above and many others who have tried 
it are giving very positive response 
regarding this product. 

Their response if summed up in 
fi ve sentences reads:

 Very fast acting

 Very effective

 Safe to biological

 Convenient formulation

 Zero phytotoxic  effects

 Cost friendly

Starkle 20SG will best serve the 
grower when scouting procedures 
are strictly adhered to. For almost all 

pests, it is important to apply the 
pesticide at the fi rst sighting of the 
pests. Different threshold levels for 
different pests are however key in 
determining when to spray. The vital 
point here is to do the best to arrest 
the situation before damage is done.

Starkle 20SG is now commercially 
available and it is exclusive to Elgon 
Kenya Limited. It is available in two 
pack sizes (One KG and 0.5KG).

To sum up STARLE 20SG in one 
sentence, we can only say that it 
is DEADLY TO PESTS, SOFT ON 
FLORA AND UN-INTENDED 
FAUNA.

The Author is an Agronomist with 
Elgon Kenya Limited. 
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Sugarcane, Saccharum offi cinarum 
L., an old energy source for 
human beings and more recently, 
a replacement of fossil fuel for 

motor vehicles, was fi rst grown in 
South East Asia and Western India. 
Around 327 B.C. it was an important 
crop in the Indian sub-continent. It 
was introduced to Egypt around 647 
A.D. and, about one century later, to 
Spain (755 A.D.) and is now grown 
in a lot of countries  and regions like 
Brazil,  Australia, Thailand, USA, South 
Africa  and East Africa. 

In  Kenya, the sugar industry is a 
major contributor to the agricultural 
sector, the mainstay of the economy  
and supports livelihoods of 6 million 
people, 25% of the population. The 
subsector accounts for about 15% of 
the agricultural GDP, is the dominant 
employer and source of livelihoods 

for most households in Western 
Kenya comprising Nyanza, Rift Valley 
and Western provinces.

In 2008/2009, Kenya produced 
close to 520,000 tons operating at 
56 percent of the installed  capacity. 
The industry has the potential of 
producing over 1 million tones if 
operated at 89 percent of  capacity. 
This would meet the domestic 
needs, currently standing at about 
700,000 tons, and provide a 
sustained surplus for export.

Considering  the potential  and 
current production there are is 
big defi cit  in requirement  and  
production, the  major  reason being 
low  per hectare production. But 

we have an opportunity to increase 
yields.  In some countries, growers 
are taking good tonnage /ha ranging 
from 80 to 100 tons per hectare.  

To reach this average , there are three 
major factors; 

 • Weed Management 

 • Nutrition 

 • Pest & disease control

To meet all the requirements,  
Elgon Kenya Limited  is coming up  
with MISSION HITIMISHA FOR 
SUGARCANE - THE COMPLETE  
SUGARCANE  CROP SOLUTION  

Elgon Kenya’s MISSION HITIMISHA  for 
Sugarcane 

S U G A R C A N E  >>

Mr. Vaibhav Deshmukh

Land preparation  – for control of all 
weeds – GLYCEL / CLINIC – 4-6 Lit/
ha 

Pre – emergence weed control –  
BASF STOMP CS - New capsulated  
formulation with longer stability 
and  long lasting control , excellent 
partner for grasses control  and easy 
to mix with other  products. 

Dose - 3.5 lit /ha

BASF CADRE - Long lasting weed 
control even under challenging 
weather conditions. Selective herbicide 
in sugarcane for control of  a wide 
range of broadleaves weed, grasses 
and  sedges, will prevent suffocation 
of your crop.  Dose- 0.5 lit/ha

BASF CADRE +STOMP  - Premium 
pre – emergence combination for 
complete long lasting  and broad 
spectrum weed  control  including 
toughest weeds. 

Pre and post emergence weed 
control - Du Pont  Velpar 75 DF –pre 
and post-emergence weed control  
of broad leaves  and  grassy weeds  
(effective in heavy rains  because it  
acts through leaves and soil.) Apply 
just after emergence of weed in 
suffi cient moisture in soil.  Velpar 75 
DF – 0.7 – 1.2 kg /ha

Post Emergence weed control - 
STARMET 70 DF – (MERTIBUZINE 
70 % DF) – 1kg/ha (coming soon) – 
(2-4-D  Ethyl Ester) – 2 LIT/ HA 

WEED MANAGEMENT PRODUCTS 
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NUTRITION PRODUCTS

KEL- P – Max – Complete balance 
food for uniform growth  and in 
helpful in stress management .

K-Humate – Helps in root 
enhancement, promoting microbial 
growth and activities in soil by 
providing active carbon for energy  
and biomass  requirements, holds  
unto wide range of nutrients from 
applied fertilizers in soil until plants 
are ready to use them. Also helps in 
unlocking the bound nutrient in the 
soil making them available to the 
plants.  Useful sets treatment  and  
fertigation. 

Agroleaf Total /NPK 19:19:19 – For 
boosting the crop by fulfi lling NPK 
requirements  through foliar feed.

ELFERT - F - Combination of all 
essential micronutrient in chelated 
form for meeting nutrient requirement 
through foliar spray  and  making crop 
healthy.

For soil application – complete 
range of control release fertilizers – 
AGROBLEN from  Scotts. 

Straight fertilizers like – Urea ,SSP,TSP 
,CAN ,MOP etc.

Complex fertilizers – DAP 

Micronutrient fertilizers – Elfert – 
F, Elfert – S, All range of cheleted  
micronutrient,  zinc sulphate, Ferrous 
sulphate, Cal. Nitrate, Magnesium  
Sulphate  etc.

Water soluble fertilizers – MAP , MKP, 
potassium nitrate ,Cal. Nitrate   

<<  SUGARCANE

Major disease are;
Whip Smut, Wilt disease , Root Rot 
– Control of these diseases - Do 
hot water treatment along with 
BAVISTIN.

Rust – Spray  EAZOLE 
Major Insect Pests - Wooly Aphids, 

Stem Borer, Scale Insect, and 
Sugarcane Pyrilla -control Measure 

Spray with TRICEL, LAMDASTAR, 
ETHOATE, IMMIDACEL  etc.

Termites  & White Grub – Drench 
with  TRICEL + IMMIDACEL 

Bio fertilizers – Agrinos HYT – for 
Nitrogen Fixation & enriching soil 
micro fl ora   (coming Soon)

Madhyam –  Decomposing  Bacteria 
for preparation of compost fertilizer 
from trash & fi eld west  for condition-
ing soil  (Coming soon). 

DISEASE AND PEST MANAGEMENT 
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The verdict is out.  Africa is in 
the cusp of an economic take 
off.  Experts are predicting 
that by the middle of this 

century, several African countries, 
Kenya included, will have attained 
fi rst world status if the current GDP 
growth rates are maintained.

Since the turn of the century, 
many African countries have been 
recording robust economic growth 
rates with some countries like Angola 
and Ethiopia registering double digits 
rates.

Kenya has not been left behind and it 
is projected that if we can realise an 
annual growth rate of at least    

Ten percent, then we will be well on 
our way towards joining the growing 
list of middle income countries within 
the next eighteen years.  This is the 
stated goal of vision 2030 and it is 
within reach.

The Agriculture sector is one of the 
pillars tooted to drive this robust 
growth through boosting exports of 

farm products, creating jobs 
in the sector and feeding an 
expanding population expected 
to hit the 60 million mark by 
the middle of this century.

This, however, will only be 
achievable if we discontinue 
our over reliance on rain fed 
agriculture.  With the effects 
of global warming now with 
us, the rainfall pattern is 
becoming increasingly erratic, 
unpredictable and unreliable 
thus making it almost suicidal 
to wholly depend on rain 
fed agriculture for our food 
security.  It is no longer tenable 

to tie our food security to the weather.

However, our inability to control the 
weather should not consign us to 
starvation.  This therefore means that 
as a nation we must redirect our focus 
towards irrigation farming, leveraging 
on our natural water resources and 
favourable climate if agriculture is to 
be one of the key drivers of economic 
growth as envisioned in Vision 2030. 

The technology to make this happen 
is locally available and affordable 
as well.  With Elgon Kenya’s drip 
irrigation equipments farming can be 
taken to a whole new level; farming 
that is sustainable and reliable through 
economic and effi cient use of our 
water resources.

As long as there is a water source 
like a river, a dam or a well, our water 
effi cient irrigation equipments allow 
the farmer to maximise land usage all 
year round without having to worry 
too much about the vagaries of the 
weather.  Due to their effi cient water 

usage, our equipments are ideal 
even for the rain scarce areas.  Lack 
of electricity is also not a drawback 
since the irrigation is gravity driven.

Any farmer using this technology is 
almost assured of a harvest.  Unlike 
the case of rain fed agriculture where 
investments can go down the drain 
if the rain fails, our equipments gives 
the farmer the confi dence to invest 
in farming inputs because of assured 
returns.

This has the multiple effect of drawing 
more people to venture into farming 
as a profi table business and not 
because, as has hitherto been the 
case, they have nothing else to do.  
This will bring down unemployment 
rates in line with Vision 2030 as well 
as boost agricultural output creating 
wealth for the country.  

It is also possible to apply fertilizer 
using our drip irrigation equipments by 
use of soluble fertilizers.  This is a cost 
effective way of applying fertilizer as it 
reduces wastage.  Different fertilizers 
can be applied in this way at different 
growth stages of the crops depending 
on the minerals requirements of each 
stage.  This will also lead to increased 
output.

Our highly qualifi ed staff are on hand 
to advise prospective farmers on the 
right equipments required depending 
on the size of the farm, its topography, 
location and the intended crops.  Our 
equipments are easy to install and 
have a long lifespan.

As more farmers adopt irrigation 
farming we shall be well on our way 
towards achieving vision 2030.  

Irrigation farming key to 
economic growth

I R R I G A T I O N  >>

BY GEORGE OMUOK
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Foliar Feeds


